
RR205.01
Building Area: (sf)
130,000

Cost per Square Foot: 
$215/sq ft

Construction Cost
$28,000,000

Date of Completion:
4/1/2022

Program Summary:
Originally built in 1926 and renovated in 1981, this former corporate 
headquarters became a 200-room dual-branded hotel with shared 
first floor amenities.

Program Statement:
The iconic curved facade of this twelve-story historic structure 
features original Art Deco and Gothic Revival details. The adaptive 
re-use of this former corporate headquarters into a 200-room dual-
branded hotel required careful attention to the preservation of historic 
elements, while introducing a fresh and contemporary new design for 
the interior spaces. With two distinct brands sharing the public 
spaces, the design team developed a custom “brand agnostic” 
design that is simultaneously fun and relaxed, historic and modern. 
Because of the curved facade of the building, each room was a 
unique challenge to lay out furniture and create distinct spaces. 
Asymmetrical room layouts had to be customized and adapted to the 
unique geometry of the building. 



RR205.02
FIRST FLOOR PLAN

The first floor of the building houses 
the hotel's public space functions, 
including Reception (7), 
Lounge/Dining (5), Breakfast Buffet 
(4), and Game Zone (3). A historic 
entrance vestibule (1)  and elevator 
lobby (2) was maintained on the east 
side of the building, while a third-
party retail space (10) was allotted 
for the west corner. The unique 
geometry and curved facade of the 
existing building proved challenging 
to lay out, so the design team 
incorporated flexible "zones" for 
each of the hotel functions, as well 
as a variety of seating areas along 
the perimeter windows.



RR205.03
TYPICAL GUESTROOM FLOOR 
PLAN

The upper floors of the dual-brand 
hotel include Brand #1 on floors 2-8, 
and Brand #2 on floors 9-12. Over 
35 different room configurations 
make up the hotel's 200 guestrooms, 
spread across both brands.

The geometry of the existing building 
and its curved facade made typical 
room layouts nearly impossible and 
required the design team to find 
creative solutions to space planning. 

One-bedroom suites and open 
studio layouts were developed to 
take advantage of the building's 
existing wall-to-wall window bays, 
with other functions, such as a 
laundry chute and housekeeping 
storage located in the center of the 
building.



RR205.04
HISTORIC EXTERIOR

The iconic curved facade of this 
twelve-story historic structure, 
originally built in 1926, features 
original Art Deco and Gothic Revival 
details. The adaptive re-use of this 
former corporate headquarters into a 
200-room dual-branded hotel 
required careful attention to the 
preservation of historic elements, 
while introducing a fresh and 
contemporary new design for the 
interior spaces.



RR205.05
HISTORIC ELEVATOR LOBBY

The building's original elevator 
lobby, complete with soaring Gothic 
arches, is located just off the primary 
entrance to the building. Working 
with deteriorated existing conditions 
to preserve historic details was one 
of the biggest challenges of the 
project, and the design team took 
care to honor the building's original 
character and preserve historic 
finishes. 

In the process of removing non-
historic red brick tile, the team 
unexpectedly found historic terrazzo 
floors hidden beneath.  After making 
the discovery, the team adjusted 
their plans to include the repair and 
refinishing of the historic terrazzo.  
Original historic light fixtures and 
elevator doors were refurbished, as 
well as marble wall panels and trim 
that were all restored to their original 
condition.

Walking through the space, guests 
are transported back in time through 
the careful restoration and attention 
to detail.

BEFORE



RR205.06
HISTORIC ELEMENTS

The building's curved facade 
features large arched windows with 
original frosted glass and an iconic 
shell emblem.  To modernize the 
interior without disrupting the historic 
nature of the space, custom roller 
window shades were carefully 
placed at the existing horizontal 
mullion, leaving the historic upper 
panes always visible.

It was important to the design team 
to retain a sense of history, while 
also incorporating a contemporary 
palette.  The team wanted guests to 
feel as though they are stepping into 
something that is simultaneously fun, 
relaxed, historic, and modern. 

New finishes were selected for the 
ground floor, including porcelain tile, 
wallcovering, and an acoustic ceiling 
treatment.  New mechanical, 
pluming, and fire protection systems 
were carefully concealed in the 
finished space, while maintaining a 
full height ceiling along the historic 
windows.

BEFORE



RR205.07
SHARED LOUNGE

As a single building housing two 
distinct hotel brands, original plans 
called for separate lobby and lounge 
spaces for each brand.  However, in 
order to consolidate the program, the 
design team pushed for both brands 
to share public spaces on the ground 
floor. This resulted in a custom, 
"brand agnostic" design that merges 
the aesthetics of both brands, while 
not being directly reflective of either.  
The blended program includes multi-
functional spaces that promote 
interaction between guests. 

Custom finishes were selected 
throughout the space, including 
herringbone tile flooring used to 
define the lounge/dining zone, and 
floor to ceiling wall tile behind a row 
of banquettes. 

Locally inspired artwork was also 
curated by the design team, 
including images of nearby historic 
architecture.

BEFORE



RR205.08
BREAKFAST AREA AND 
RECEPTION

The contemporary design was 
carried through to the hotel's 
breakfast buffet and reception desk, 
which are shared by both brands. 
A dynamic installation of full height 
mosaic wall tile surrounds the 
breakfast buffet space, which is also 
lined with custom millwork. 

The back wall of the Reception area 
features a series of 3-dimensional 
pointed arches, inspired by the 
building's historic architectural 
features, as well as an iconic symbol 
of the city.



RR205.09
SHARED FIRST FLOOR 
AMENITIES

Throughout the public space there 
was a need for flexibility of spaces to 
accommodate a variety of uses.  
Other shared amenities of the first 
floor include an interactive game 
room, plus additional dining and 
lounge seating. Individual study 
nooks with upholstered wall and 
ceiling panels were created to allow 
guests a semi-private work zone 
within the public area. 

Contemporary finishes and 
furnishings are juxtaposed with the 
historic arched windows, prominent 
throughout the space. 



RR205.10
EXTENDED STAY ROOMS

The first brand in the hotel is an 
extended-stay concept, which offers 
longer term accommodations for 
guests. Amenities within each 
guestroom include a fully equipped 
kitchen, dining space, separate living 
area, and a work desk.

Because of the curved facade of the 
building, each room was a unique 
challenge to lay out furniture and 
create distinct spaces. Generous 
ceiling heights were maintained in 
order to take advantage of the views 
from the large historic windows and 
provide natural light throughout the 
room.

The design team developed custom, 
locally-inspired artwork for the 
guestrooms, which showcases iconic 
references to the history of the city.



RR205.11
TRADITIONAL STAY ROOMS

The second hotel brand is geared 
toward traditional short-term stays 
and has a smaller overall footprint. 
The furniture in this brand is minimal 
and sleek, with a cooler, more 
contemporary color palette.

Asymmetrical room layouts had to 
be customized and adapted to the 
unique geometry of the building's 
curved floor plan. The design team 
carefully placed furniture to 
maximize natural light from the 
existing windows. 
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